ALTA has launched a new consumer
Web site that will be a valuable tool
for ALTA members to use with Realtor, 3
lender and consumer clients. It will
also help Cmgs’ess HUD, me NAIC
and state regulators have a better
understanding of the value we bring
to the closing process.

BEERE a:licr this year the title industry received a report from the Govern-
ment Accountability Office (GAQO) based on its year-long review of
8 the title industry and how it works. In the report, the GAO made
several recommendations to ITUD, including improving consurners’
s ability to comparison shop for title insurance.

Although the recommendations were directed at HUD, ALTA heard the
message that it needed to do z better job of educating consumers about the
closing process, title insurance, and the value we provide "T'o accomplish
this, ALTA has launched a new Web site, www homeclosing101 org, specifi-

cally for consumers >> :
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The new Web site has a con-
sumer-friendly look and feel and
provides consumers with the infor-
mation they will need to prepare
for their closing day It explains
the closing process and some of
the common terms associated with
closing, as well as what happens
during a title search and why it’s
important to obtain an Owner’s
Policy. Members of ALTA’s Pub-
lic Relations Committee contrib-
uted to the content of the new site.

Sections on the new site include:
The Closing Process, Clos-
ing Costs Explained, Why You
Need Title Insurance, Real Estate
Resources, a Real Estate Glos-
sary, a section with information on
shopping for title insurance, and a
quiz section for consumers to test
their knowledge about the closing
process.

The PR Committee encourages
you to put a link to this new site
on your Web site, and to promote
it to your consumer clients as well
as your Realtor® and lender clients.
On the bottom of each page you
will see “Link to This Site,” which
will explain how easy it is to add a
link on your company’s Web site.

ALTA has scheduled a home-
buying seminar on the Hill in
mid-September to announce the
new site to members of Congress
and their staffs. We will also pro-
mote it to HUD, the NAIC, and
individual state regulators to show
that the industry is serious about
providing consumers with more in-
formation zbout title insurance and
the ability to shop for it. ALTA
will hire a state regulatory/legisia-
tive staff person to make in-person
visits, along with representatives
from the various state land title as-
sociations, to state regulators across

12 Title News > September/October 2007 > www.alta.org

Welcome!

Whether yoirre purchasing your first homa oryour fifth, knawing what to sxpect
when you close on yeut new house can redusa the anyielythat can comewith
e homebuying process. ifyouva done your homewnrk: ang understand the
sosts associated with buying and pretecting your home, twill not oniy ease
your stress — it ca also save you monay.

A Home Closing 101 vou will find the information vou need 1o prepare yourself
far closing day. By hacoming familiar with fopics such as fitte insurance,
ascrow fees and closing costs —whei the lime comes to sign on the dotted
line, there won't ba any unwelcome surprises. Instead ofworying, you can
faeus np the mare imporiantthings ke who b invite to your house warming

party.

LINK TQ THIS SITE!
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A On the bottom of each page you will ses “Link to This Site,” which will
explain how easy it is o add a lInk cn your company’s Web site

the country educating them about
our complicated business And

we will work with outside groups
such as the National Association of
Realtors to have them link to our
site as well.

Let Us Hear From You

We invite you to go to www. homeclos-
ing101 org and let us know what you
think of the new site, and click on the
section with instructions on linking

to the site. Together we can help
educate consumers about the value we
provide to the real estate process and
help provide some of the transparency
that the GAQO said was needed. We

look forward to your comments,

ALTA. She can be reached at
lorri_ragen@alta.org or
1-800-787-2582 ext 218
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